THE FUTURE OF PHILANTHROPY

TOWN&COUNTR

JUNE/JULY 2018

CHINAS
BILLION MORE MOJO,
DOLLAR BET LESS EGO
TO SAVE ARE WOMEN
THE PLANET BETTER
| PHILANTHROPISTS?
PLUS:
THE NEXT
0N i ERATIOY
M:I[A-NL{T];D];A- i by Jimmy Kimmel
. REVOLUTIO BEl
OF GIV NG Tmlmgton ans

by Oprah Winfrey



T&C

CONTENTS / JUNE/JULY

DEPARTMENTS

46

60

62

64

67

68

72

74

SOCIAL NETWORK
ENTERTAINING o A

Lauren Santo
Domingo introduces *
Moda Operandi’s
new home line.

SOCIAL CALENDAR

WEDDINGS

OoUT & ABOUT
PREMIERES

How the Museum of
Cycladic Art in Athens
became Greece’s new
hot spot.

PROPERTY VALUES
A sustainable community for tech
titans takes root near Monterey.

ART

A sound installation amplifies

Ballroom Marfa’s West Texas presence.

HEIRLOOM
VARIETIES
Contributing editor *
Ruth Reichl’s hunt
for a better burger.

L%
L%

WINE
Jay Mclnerney on renowned vintner
and actor Jean-Marc Roulot.

STYLE SPY
THE T&C CLASSIC

Today’s tote bags are artisanal,
sustainable, and global.

PERSONAL JOURNEY

An eye-opening volunteer vacation.

7
ARTISANS

A hatmaker’s improbable journey
from Bosnia to the Hudson Valley.

FASHION FILE
Karl Lagerfeld brings
Chanel’s Métiers
d’Art collection to
his native Hamburg.

ESTABLISHED 1846

BRIGHT THINGS

=2 g WILLS NOTEBOOK a

~ Charting a diamonds _ &5%" @
’ international path to oo !1—1
GOLD STAR perfection. g S
In an issue devoted r-," B i
to philanthropy, 80 BRILLIANT ‘LA

we have our eye

on responsible
investments—Ilike
these gold pieces. For

INVESTMENTS
A new jewelry
department at Saks Fifth Avenue’s

- more, see page 67. flagship.
R CHOPARD FAIR-MINED &
-y s e Te0 82 WOMEN WHO ROCK
S ($13,000), CHOPARD.COM The Swiss brand that’s reclaiming
‘: the power of pink.

LOOKING GLASS
FRAGRANCE

Chanel’s new travel-inspired colognes.

84

86 POWER
REGIMEN
The Ttalian
Dolomites get a

fitness retreat.

88 PREP SCHOOL

Jane Iredale’s farmers market routine.

MANNERS &
MISDEMEANORS

MONEY CHANGES EVERYTHING
Living a PR nightmare? Reputation
recovery starts with charitable acts.
By Doree Shafrir

90

93 T&C HOTEL
AWARDS

We present the

B best hotels around

- the globe.

ON OUR COVERS:
LIN-MANUEL MIRANDA,
S1® KARLIE KLOSS, AND
& THE MARCH FOR OUR
: B LIVES STUDENTS,

- . ] i PHOTOGRAPHED BY MAX
VADUKUL. STYLED BY NICOLETTA SANTORD FOR MIRANDA: GROOMING
BY JESSICA ORTIZ FOR ORIBE AT THE WALL GROUP. MANICURES BY GINA
VIVIANO FOR CHANEL. TAILORING BY YASMINE OEZELLI FOR LARS NORD.
PROPS BY PHILIPP HAEMMERLE STUDIO. PRODUCED BY NATHALIE AKIYA
AT KRANKYPRODUKTIONS.COM. ON KLOSS: RALPH LAUREN COLLECTION
DRESS ($4,990); DE GRISOGONO EARRINGS ($44,400) AND RINGS
(FROM $9,800). HAIR BY DIDIER MALIGE. MAKEUP BY VIRGINIA YOUNG
AT STATEMENT ARTISTS. MANICURE BY GINA VIVIANO. TAILORING BY
YASMINE OEZELLI FOR LARS NORD. PRODUCED BY NATHALIE AKIYA AT
KRANKYPRODUKTIONS.COM. SHOT ON LOCATION AT 520 WEST 28TH
STREET, DESIGNED BY ZAHA HADID. SCULPTURE: BERNINESQUE (2016),
BY SAINT CLAIR CEMIN. TRY ESTEE LAUDER DOUBLE WEAR STAY-IN-
PLACE MAKEUP AND PURE COLOR ENVY SCULPTING LIPSTICK IN DESIRABLE.

/S

Tac
28

JUNE/JULY 2018 TOWNANDCOUNTRYMAG.COM

V.H. GRANDPIERRE (CHANEL)

COURTESY CHANEL (KAIA GERBER)

DON PENNY/STUDIO D (HEIRLOOM VARIETIES, EARRINGS)

COVER: SCULPTURE COURTESY OF THE ARTIST AND PAUL KASMIN GALLERY. DON PENNY/STUDIO D, PROPS STYLED BY MIAKO KATOH (WATCH, BANGLES);

CLAIBORNE SWANSON FRANK (LAUREN SANTO DOMINGO)


megan.schmidt
Rectangle


-«

CWELINESS

SUMMIT

AMERICAN

BOOT CAMP-STYLE
FITNESS LANDS IN
THE ITALIAN ALPS.

By Brian Underwood

hen the Ranch at Live Oak
Malibu opened in 2010, word
of its six-almond per diem, five-

hour hikes—and promise of rapid weight
loss—spread, attracting an exclusive set of
health-minded vacationers to the luxury
oasis. Everything seemed tailor-made for
fitness-obsessed Americans, but the appeal
turned out to be global. This summer the
team behind the Ranch brings the pro-
gram to Rosa Alpina, a charming chalet-

' LOOKING GLASS

=~ RANGE ROVERS
Breathtaking views
of the Italian

- Rlps await guests

- of Rosa Alpina
(below) during its

~ limited-engagement
~ collaboration with

. the Ranch Malibu.

style hotel in Italy’s Dolomite Mountains.

It will be a departure for fans of such
European health retreats as Austria’s Lan-
serhof Lans or Spain’s Shanti-Som, which
tend to favor food deprivation and total
body detox over vigorous physical activity
a la the Ranch. “We have visitors from all
around the world, and we felt it was time
to take our philosophy abroad,” says Alex
Glasscock, who co-owns the Ranch with
his wife Sue. “Increasingly, European,
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Asian, and Middle Eastern tourists seem
to be seeking results-oriented programs.
They allow you to visit culturally rich
places without gaining weight or feeling
puffy and tired.”

In California guests such as Elle
Macpherson and Brooke Shields choose
four-day or seven-day stays during which
they're limited to 1,400 calories a day of
locally grown vegan food while enduring
strenuous but low-impact exercise, with
an emphasis on mountain hiking. The
program will remain mostly the same at
the Ranch Dolomites, which is a gorgeous
two-hour drive from the airport in Venice,
and will take advantage of the spectacular
location and the flavors of the region.

Challenging treks among the limestone
mountains will be balanced with yoga,
massage, and meals prepared by Rosa
Alpina’s world class culinary team (devel-
oped with Ranch chef Meredith Haas).
On the menu: polenta and risotto from a
nearby grain mill, nut cheeses, and wild
herbs and spices harvested by a local for-
ager. “The Italians do amazing
things with tomatoes,” Glass-
cock says. “So we’re having a
ball coming up with rich, tangy
sauces but still keeping the
meals low-calorie. Our chefs
make food that is visually pleas-
ing and has substantial volume,
so people slow down and appre-
ciate what’s in front of them.”

This idea of mindfulness is a
core tenet of the Ranch philoso-
phy. Guests take daily naps and
turn in by 8 p.m. to conserve
their energy. Naturally, a setting
that promotes quiet reflection
was key for an overseas Ranch
outpost, and the Dolomites
were ideal. “This is not a densely
populated area,” Glasscock says.
“It’s beautifully preserved.”

Spots at the Ranch Dolo-
mites’ first session, which runs
August 19 to September 23, filled up so
quickly that Glasscock asked the Pizzinini
family, owners of Rosa Alpina, to extend
the run by a week (there is still limited
availability). Now he’s considering other
far-flung locales. “We're exploring differ-
ent parts of the world—maybe Argentina,
maybe Bhutan,” Glasscock says. “We want
to go where we can deliver our program-
ming alongside five-star luxury.” FROM $8,500
(MINIMUM ONE-WEEK STAY), THERANCHMALIBU.COM
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